
http://www.streetevents.com
http://www010.streetevents.com/contact.asp
Client Id: 77
Street Events Digital Watermark



http://www.streetevents.com
http://www010.streetevents.com/contact.asp
Client Id: 77
Street Events Digital Watermark



http://www.streetevents.com
http://www010.streetevents.com/contact.asp
Client Id: 77
Street Events Digital Watermark



http://www.streetevents.com
http://www010.streetevents.com/contact.asp
Client Id: 77
Street Events Digital Watermark



http://www.streetevents.com
http://www010.streetevents.com/contact.asp
Client Id: 77
Street Events Digital Watermark



http://www.streetevents.com
http://www010.streetevents.com/contact.asp
Client Id: 77
Street Events Digital Watermark



Client Id: 77

events, providing early access to her products. Victoria Beckham baskets were more than twice the size of our average transaction, and they weren't
just focused on her items. In fact, they were nearly balanced between Victoria Beckham items and items from our broader assortment. And not
surprisingly, her items sold particularly well for us online. Overall, we are very pleased with the results of this partnership, which has proven to be
one of the biggest in our history.

While macro factors likely drove some of the acceleration in March and April, we also saw the impact of warmer weather on our Seasonal categories
and our Electronics business leapt forward with the launch of the Nintendo Switch. Nintendo has long been aligned with our brand, given their
history of delivering hardware and games orientated around activity and families. We worked closely with Nintendo team to launch the Switch,
supported by a multifaceted marketing plan that was visible both inside and outside our stores.

We also supported the launch online and saw great results by delivering a bundled offer for the Switch on our site. As a result of these efforts, we've
enjoyed a mid-teens market share in Switch since the launch. This is a great example of the power of a successful collaboration with a national
brand and why we love to partner with world-class brands to create Target-unique, differentiated experiences for consumers.

Beyond video games, Electronics also benefited from healthy growth in Apple Watch and iPhone during the quarter. As a result, for the first quarter
in total, Electronics delivered a mid-single-digit comp sales increase, the strongest in 3 years.

In Apparel, trends have been challenging across the industry, and we saw a small decline in Apparel comps in the first quarter. However, when we
compare our results to the industry, we continue to measure meaningful market share gains. Last year, our Apparel sales and market share gains
were heavily concentrated in women's ready-to-wear and Kids' Apparel. This year, those categories continue to gain share, but we're also seeing
gains across all of the subcategories, including Men's Apparel, intimates and Performance Activewear. Trends in activewear have improved
meaningfully since the relaunch of our C9 brand after the holiday season.

Swim is another big first quarter story in Apparel, and we expect that to continue all year. As you know, we already have the #1 unit share in swim,
but as other retailers began closing and exiting this business, we saw a big opportunity to gain an even stronger position. Our team worked quickly
to launch our new brand, Shade & Shore, which has delivered strong results since its launch. Given this momentum, we expect to see continued
growth in Swim in the second quarter and beyond.

For our less discretionary essentials and Food/beverage businesses, first quarter market share trends were more challenging. For the quarter, we
saw low single-digit comp declines in both of these businesses, and we are taking steps to regain our value and everyday price perception in both
of these. This work began in the first quarter, and we recently launched our "Target Run. And Done." marketing campaign to support that work,
but well yea5di ultvy launched ourdo, thed quarter and beyond.
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